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Beautiful and Harmonious Village that Are Suitable for
Living and Working from Farmers” Perspective

DOU Shulong ZHU Qinghe LI Yue

Abstract As the main body of rural construction farmers’thinkings feelings and expectations are relat—
ed to the quality of promoting the beautiful and harmonious villages where are ideal areas for living and
working. This study conducted a questionnaire survey of 348 farmers from 8 typical villages in 3 counties
in two provinces to explores the effectiveness problems and suggestions of rural construction from the
perspective of farmers. The research also examined the overall effectiveness and issues related to creating
suitable for living and working harmonious and beautiful rural areas to construct an optimization path.

The study has found that farmer generally have high overall satisfaction with the construction of livable and
beautiful rural areas. But there are still problems such as low levels of infrastructure construction and ma—
intenance limited access to public services restricted conditions for industrial development lack of in—
terest connections inadequate public cultural services incomplete integration of the three governance sys—
tems imbalanced internal development structures and weak awareness of farmers as the main body. To
address these challenges future efforts should align with the thoughts feelings and expectations of farm—
ers. This can be achieved by enhancing the maintenance mechanism of infrastructure construction impro—
ving the quality of scarce public services and improve the quality of rural areas which are suitable for
work through promoting the development upgrading of rural industries and enhancing relationship between
industry and farmers. We should also improve the public cultural service system and strengthen the prac—
tice of “five governance integration” to improve the effectiveness of rural areas. By improving the path of
farmers” participation and building a harmonious and beautiful rural community overall optimization and
high-quality promotion of suitable for living and working beautiful and harmonious rural areas can be a—
chieved.

Keywords Farmers; Suitable for living and working; Beautiful and harmonious village; Thinkings;

Feelings; Expectations



